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ASUNQ ........ 
FACTS 2021-2022 

Annual Enrollmentc(:3£) 

Associate Degrees: .. :'26.:'2

Certificates: .. .l,.ttt.1. 
(Technical Certificates &Certificates of Proficiency) 

Retention Rate: 60% 
(State Average: 55%)

Graduation Rate: 38% 
(State Average: 33%) 

MORE 

THAN: 

CREDIT AND 

NON CREDIT 

PROGRAMS 

OFFERED 

Institutional: ..... $.:z.lt.?i.'2.4lc ....
Private: .. $..'2b..':l}..2J2 ...... .
( as of 7/14/2022) 

White: Tt-To/D 
African American: / �-7"o/D 
Other:i% 
H• • 1 l � 24 and under: 73.5%

ISpOnlC:1•7-/e> 25 and over: 26.5% 

(37.3% male) (62.7% female) 

IGNITE Academy, Workforce Training Center, 
Prison Education, Concurrent Credit, Tech Depot 

ASUN EMPLOYS MORE 
THAN I �t>t> I PEOPL 

II 



STRATEGIC PRIORITY 1: 

STUDENT SUCCESS 

Develop and implement a holistic student life 

model that reduces barriers and engages 

students. Provide high-impact growth and 

development opportunities for all students. 

Focus Areas: 

• Customer service

• Enrollment management

• Guided pathways

• Holistic student supports

STRATEGIC PRIORITY 3: 

INSTITU AL 
EXC ENCE 

Advance a cuHure of responsible stewardship 

that enhances effectiveness and efficiency. 

Utilize data-driven decision-making 

to strengthen operational systems 

and processes. 

Focus Areas: 

• Data-driven decision-making

• Fiscal sustainability

• Infrastructure

STRATEGIC PRIORITY 2: 

EMPLOY E SUCCESS 

Embrace employee-centric processes and 

opportunities to enhance recruitment, job 

satisfaction, and retention. Foster a culture 

that supports personal and professional 

growth for all. 

Focus Areas: 

• Culture

• Onboarding

• Recruiting

• Retention

STRATEGIC PRIORITY 4: 

COMMUNITY 
ENGAGEMENT 

Cultivate and strengthen partnerships that 

support the college mission and the common 

good. Serve and engage communities to 

promote social, economic, and cultural 

growth. 

Focus Areas: 

• Accessibility

• Branding

• Partnerships

• Service




